Table 1 Varieties of Dominance

Nodes

Relations

Structural Fixed population of specialized
actors

Strategic =~ Changing population of special-
ized actors

Cognitive  General population of unspe-
cialized actors; communica-
tions media

Fixed set of specialized ties

Strategic manipulation of types
of resources

By-product of specialized and
general social relations, and
relations to media (““‘two-
step flow”)




Table 2 Forms of Dominance and Functional Domains

Domain: Economy Polity Culture
Form of Dominance:

Structural Centrality in* Centrality in Agglomeration
economic elite policy and market
transaction networks/ centrality in
networks ability to orga- media, adver-

nize policy ini- tising, art,
tiatives and pub-
lishing

Strategic Headquarters Role in national Foundations,
control; role politics, aug- cultural
NYC banks in mented by projects
mobilization financial re-
of large-scale sources and
capital votes

Cognitive Innovation in Cuiltural author-  Fashion, design

financial in-
struments;
business peak
associations;
management
consulting

ity of policy
centers and
foundations;
media, press,
and intellec-
tuals

Foundations
Nonprofits
The arts

*The major form of dominance for each sector is in bold.
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